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The successful incorporation of 
today's digital technologies requires for 

companies to adopt new forms of digital 
solutions to drive business growth. How can  

companies use digital technologies such as social 
networks, data and analysis, mobile devices, and cloud  

computing to compete and operate differently? A key concept is 
the digital maturity of companies. Perhaps the main idea is that the key 

drivers of digital transformation are not just digital technologies, but the 
business factors in particular, the strategy, the business culture, and the                    

technological development.  

Effective digital strategies consist of acquiring and implementing technology correctly 
and reconfigure the business based on the information that these technologies offer. 
The objectives of a company's digital strategy also differ according to the digital           
maturity. A vast majority of companies want to use digital technologies to improve 
interactions with their customers. However, what sets the more mature companies 
apart is their willingness to go digital to transform their business and future growth in a 
more comprehensive way. The use of data provides information on the status of digital 
campaigns and what companies must know and do to benefit from these trends.

Normally companies find it difficult to change the way they work, so it is recommended 
to consider a gradual implementation, avoiding the introduction of several changes at 
the same time, and always involving key members.

Accelerating business growth through
 digital transformation
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It's time to accept that digital transformation is the future of your company. An offensive approach in a 
digital plan means a big step towards a practically present future. Marketing automation sees the highest 
return on investment in the middle and at the bottom of the funnel, where it can achieve more potential 
customers with less effort.  
Nowadays, many companies are implementing a digital ecosystem and are adapting their strategy in an 
agile way. Companies are accepting that digital marketing is the area with the most power to expand 
business growth, brand power, and the use of technology as a time and money saver. A strong digital 
ecosystem provides the opportunity to compete at a high level, offering versatility and comfort.

Don’t wait for the perfect moment - start now

The concept of a marketing or sales funnel is nothing new, however, the process of using 
a marketing and sales funnel has become much more digital-centric and much more 
formalized nowadays. Companies who use sales and marketing funnels that are more 
digital-centric see significant positive results and driving a greater online presence. 
Regardless of what industry you are in, whether you are selling products or services, or if 
the business has physical locations or operates only online, a newly adopted                           
digital-centric, digital marketing funnel to attract customers will benefit you significantly, 
giving you a much clearer picture of the customer journey.

The right message to the right person at the right time

SEM, targeted banner advertising, SoMe
making sure that targeted companies are reached
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The concept of a marketing or sales funnel is nothing new, however, the process of using 
a marketing and sales funnel has become much more digital-centric and much more 
formalized nowadays. Companies who use sales and marketing funnels that are more 
digital-centric see significant positive results and driving a greater online presence. 
Regardless of what industry you are in, whether you are selling products or services, or if 
the business has physical locations or operates only online, a newly adopted                           
digital-centric, digital marketing funnel to attract customers will benefit you significantly, 
giving you a much clearer picture of the customer journey.

Your digital strategy must become 
the core of your business strategy

It is important to remember a digital strategy is both a concept and an approach that should eventually 
lead to the creation of a concrete plan. While you can continue changing the specific tactics you have 
decided to follow, there must also be a clear commitment with your understanding of what ‘digital’ means 
to your business.

There is a tendency to talk about digital transformation indistinctly with digital strategy. Both terms are 
closely related but differ in scope. Digital transformation drives change in three areas: customer 
experience, operational processes, and business models. The digital transformation process requires 
coordination throughout the organization and involves changes in the corporate culture.

Regardless of the sector in which your company is in, it is important to understand that customers or 
potential customers no longer react as before to a generic or "one size fits all" approach. Personalized 
experience generates much more impact, so having access to the right data is extremely important for 
companies. No matter what the main objectives of the digital strategy may be, it is very important to be 
able to measure the results. The way to measure effectiveness of a digital marketing strategy is different 
for each company and depends on its objectives, however, the key is to ensure that it can be done, as 
campaign analysis will help you understand your audience's interests and adjust your strategy in future 
campaigns.
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A digital strategy, on the other hand, focuses on technology. 
Digital strategy is more relevant to changes in business 
models and uses the technology to create the capabilities 
that a company needs to become a digital-centric 
company. Establishing a strategy is a key component of 
the transformation process and ensures that the 
technology is being implemented in a way that supports 

the commercial objectives.
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Not only does digitalization have a massive impact on the B2C world, it is also a sign of radical change in 
B2B sales. Companies must adapt to this new environment, since the B2B customer acquisition               
processes have also changed, simply because the 90% of buyers use digital channels during the                
information acquisition phase. Now more than 50% of the purchase process is already completed before 
contacting an employee to initiate first time sales.

How digitization is changing the B2B sector
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